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FY2025 Full Year & Q4 Earnings Highlights

Revenue and profit increased despite temporary impact of ASKUL’s system outage.

- FY25 Results: Consolidated revenue JPY2.0 T (YoY+6.2%) / Consolidated adjusted EBITDA JPY496.6 B (YoY+5.5%)
- FY25 Results (Excluding ASKUL'): Revenue JPY1.6 T (YoY+13.3%) / Adjusted EBITDA JPY486.6 B (YoY+12.6%)

Accelerate Al agent rollout to evolve LINE-based experiences and integrate Al agents into
existing services.

Aim for ROE of 8% or more in FY2030 through profit growth and continued enhancement

of shareholder returns.

- Planning to significantly increase FY2026 dividends to JPY 11

1. Excludes ASKUL from the actual results of FY2024 and FY2025.
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FY2025 Full Year — Performance

Segment FY2024 FY2025 % YoY Change
Revenue JPY1,917.4B JPY2,036.3 B +6.2 %
Consolidated Adjusted EBITDA JPY470.8 B JPY496.6 B +5.5 %
Adjusted EPS' JPY24.9 JPY28.7 +15.3 %
Revenue JPY732.1B JPY735.1B +0.4 %

Media
Adjusted EBITDA JPY287.0 B JPY280.6 B -2.2%
Revenue JPY848.4 B JPY857.6 B +1.1%
Commerce
Adjusted EBITDA JPY149.0 B JPY129.9 B -12.8 %
Revenue JPY341.2 B JPY445.7 B +30.6 %
Strategic

Adjusted EBITDA JPY50.7 B JPY93.9B +85.0 %
Other/Adjustments Adjusted EBITDA -JPY15.9B -JPY7.9B -

1. Adjusted EPS: Adjusted net income/average number of common stocks outstanding. Adjusted net income: Net income attributable to owners of the parent £ EPS adjustment items * tax equivalent on some EPS adjustment items. EPS adjustment
items: £ EBITDA adjustment items + amortization of identifiable intangible assets arising from business combinations * non-recurring gains/losses in non-operating income/expenses.



Consolidated

Consolidated — Performance

Revenue and profit increased despite ASKUL'’s system outage, with margins maintained

Revenue/ %YoY Growth

(JPY B)
+30.0%

+6.7% 18.5% +5.7% +6.2%
% Growth

1,917 .4 2,036.3

1,814.6

1,672.3
1,567.4

Revenue

FY2021 FY2022 FY2023 FY2024 FY2025

Adjusted EBITDA/ %YoY Growth Adjusted EBITDA Margin
(JPY B)
+24.79
+12.4% & +13.5%
+0.3% +5.5%
% Growth
496.6 24.6% 0
470.8 24.4%
414.9
3314 3326
Adjusted
EBITDA

FY2021 FY2022 FY2023 FY2024 FY2025 FY2021 FY2022 FY2023 FY2024 FY2025



Consolidated — Performance

Factors of Change in Adjusted EBITDA

Revenue: +JPY191.8 billion (Excluding ASKUL2)
* Media: +JPY3.0 B
(JPY B) - Search advertising: -JPY 20.7B

- Account advertising: +JPY 19.3B
- Display advertising: +JPY3.5 B
0 ; + Commerce: +JPY82.0 B
ror YoY +12.6% | | - LY Corporation: +JPY68.5 B
| ' ' -Z0ZO0: +JPY14.7 B

: . + Strategic: +JPY104.5 B
Increase in revenue 5 - PayPay Consolidated: +JPY77.6 B
' ' - LINE Bank Taiwan: +JPY15.8 B

e YOY #5.5%  [-rorresmrreresssremmos s :

+191.8 Increase in SG&A o
Adjusted ! +87 . i E COGS: +JPY49.7 billion
EBITDA of : . : ; « Media: -JPY2.2 B
ASKUL : v + Commerce: +JPY38.2 B
: +49.7 486.6 496.6 - BEENOS: +JPY7.1 B
470.8 38.4 ’ . - Other: +JPY31.0 B
Increase in T—
432.3 + Strategic: +JPY16.0 B
COGS 10.0 - LINE Bank Taiwan: +JPY7.8 B
Adjusted - PayPay Consolidated: +JPY5.3 B
EBITDA of SG&A: +JPY87.7 billion
ASKUL e LY Corporation
- Commerce Business: +JPY27.9 B
- Media Business: +JPY13.4 B
+ PayPay Consolidated: +JPY30.3 B
« LINE Bank Taiwan: +JPY8.0 B
FY2024 FY2024 FY2025 FY2025 . ZOZO:+JPY7.5B
(Excluding ASKUL?) (Excluding ASKUL?)

1. Adjusted EBITDA: Operating income + depreciation & amortization £ EBITDA adjustment items. Depreciation & amortization: Depreciation, depreciation of right-of-use assets, certain rents. EBITDA adjustment items: Gains/losses on non-recurring
and non-cash transactions within operating revenue and expenses (loss on retirement of fixed assets, impairment losses, stock compensation expenses, gains on remeasurement relating to business combinations, other transactions with undetermined
cash outflows (one-time provisions, etc.), etc.). Also, gains/losses on sales of shares held by certain funds.

2. Excludes ASKUL from the actual results of FY2024 and FY2025.
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Media Business — Performance

Revenue increased as account ad growth offset search ad revenue decline, while profit decreased due to higher costs

Revenue/ % YoY Growth' 2.3

(JPY B)
+4.3%
+1.0% +0.4%
% Growth
735.1
702.1 7321
Revenue
FY2023 FY2024 FY2025

Adjusted EBITDA/ % YoY Growth!- 23

’N %
% Growth

Adjusted EBITDA Margin' 2.3

39.2% 38.2%

36.3"7/ —

FY2023 FY2024 FY2025

1. In FY2024 Q3, Ikyu.com for Restaurants and PayPay Gourmet services were transferred from Media Business to Commerce Business. As a result, figures for FY2023, FY2024 Q1, and FY2024 Q2 have been retroactively revised.

2. InFY2025 Q1, the standards for allocating personnel expenses of technology divisions and expenses related to data centers and internal infrastructure were revised. As a result, figures for FY2024 have been retroactively adjusted.

3. InFY2025 Q3, services were transferred between segments as part of an organizational restructuring. As a result, figures for FY2024, FY2025 Q1, and Q2 have been retroactively revised.



Revenue'2:3

(JPY B)
7321
Search Advertising
Account Advertising 126.3
Display Advertising 250.6

Other 155.3

FY2024

Media Business — Performance

735.1 +0.4%

179.0 -10.4%

145.7 +15.3%
254.2 +1.4%
156.2 +0.6%
FY2025

Adjusted EBITDA"23

(JPY B) Decrease
Increase in COGS
in revenue

-2.2
+3.0
287.0 —

(YoY -2.2%)
280.6

+11.6

Increase
in SG&A, etc.

Increase in generative Al costs and
sales promotion expenses related to
LINE Official Account and MINI App

FY2024 FY2025

1. In FY2024 Q3, Ikyu.com for Restaurants and PayPay Gourmet services were transferred from Media Business to Commerce Business. As a result, figures for FY2023, FY2024 Q1, and FY2024 Q2 have been retroactively revised.

2. InFY2025 Q1, the standards for allocating personnel expenses of technology divisions and expenses related to data centers and internal infrastructure were revised. As a result, figures for FY2024 have been retroactively adjusted.
3. InFY2025 Q3, services were transferred between segments as part of an organizational restructuring. As a result, figures for FY2024, FY2025 Q1, and Q2 have been retroactively revised.



Account Advertising

Steady growth in paid accounts and pay-as-you-go account revenue

No. of Paid LINE Official Accounts (Global/Japan)’ Revenue
(Thousands) (JPY B)
493 +22.3%
— +20.1%
Pay-As-You-Go == o
440 Billing Accounts' +15.3%
ﬂ
386 37
34 145.7
31
126.3
273
237 105.2
Plan Revenue
Accounts’
402 (Subscription)
351
Japan
FY2023 FY2024 FY2025 FY2023 FY2024 FY2025

1. Figures provided are the number of paid accounts as of the end of each fiscal year. Revenue for pay-as-you-go billing accounts comes from pay-as-you-go billing, while plan revenue accounts generate revenue exclusively from monthly fixed fees.



Media Business

LINE MINI App

LINE MINI App expanding as touchpoints between stores and users

Initiatives

Digital Content Billing Feature

Full-scale launch in April 2026

No. of LINE MINI Apps

(Thousands)

Billing for digital content, including games, enabled within LINE

MINI App

MINI App Tab

Strengthen user traffic to MINI apps to expand MAU
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FY2023

33

21

FY2024

FY2025

LINE MINI App MAU

(Mil)

28.97

14.49

9.72

FY2023 FY2024

FY2025
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Digital Transformation (DX) Solutions for Stores

Targeting 100K stores across dining and hair/beauty domains

For F&B Industry

Restaurant Option: Monthly fee'

Mobile ordering
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1. A separate initial fee applies to LINE Restaurant Plus. For LINE Beauty Plus, a monthly fee of JPY 14,000 applies under an annual contract, with an additional monthly fee of JPY11,000 for multiple staff usage
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For Hair/Beauty Industry

Beauty Option: JPY17,500/month?

Reservation
system
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, and an initial support fee of JPY30,000.
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1.

LINE Revamp and LYP Premium

Monetization strengthened through LINE revamp and userbase expansion

LINE Revamp (Home Tab)

In addition to information related to friends and everyday living, the Home tab
will offer content tailored to users’ interests. Integration with Agent i has also
begun. Revamped features are being gradually rolled out to select users.
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RS xrs o
Q| ? Ssophia, Britney, Hyunjin, Chaey.
4k 7n—-7 5
{¥W  English Study group (4), Weekly

Objective

« Deliver personalized content

 Establish a gateway for LINE users
to utilize Al

* |ncrease in user dwell time and
engagement frequency

« Expansion of advertising
opportunities, including video ads

» Promotion of Al usage

LYP Premium
No. of Direct Subscribers
(Mil) (YoY+28.3%)
. 6.37
Launched App icon Subprofiles ~ Backup Unsend LYP Premium
LYP Premium discreetly  with Netflix

ittt trrrtrrtfrrrtrritirrlll .
Dec. Mar. Jun. Sep. Dec. Mar. Jun. Sep. Dec. Mar.

2023 2024 2025 2026

LYP Premium members who subscribed via the app (JPY650/month, tax included) or web (JPY508/month, tax included). Excludes members who are SoftBank or Y!mobile smartphone users and use LYP Premium without additional charges. 13



Commerce Business — Performance

Revenue rose despite profit decline due to ASKUL impact, driven by new consolidations and existing business growth

Revenue/ %YoY Growth' 2.3 Adjusted EBITDA/ %YoY Growth!-2 3 Adjusted EBITDA Margin'. 2.3
(JPY B) (JPY B)
(o) (o)
+4.3% +2 6% +1.1% +25.1%
® — o +4.0%
=0 % Growth '12.8%
0, (o)
87 0 848.4 857.6 Yo Growth 17.6%
o
143.2 149.0 17.3%
129.9
15.2%
Revenue
Adjusted
EBITDA
FY2023 FY2024 FY2025 FY2023 FY2024 FY2025 FY2023 FY2024 FY2025

1. InFY2024 Q3, Ikyu.com for Restaurants and PayPay Gourmet services were transferred from Media Business to Commerce Business. As a result, figures for FY2023, FY2024 Q1, and FY2024 Q2 have been retroactively adjusted.
2. InFY2025 Q1, the standards for allocating personnel expenses of technology divisions and expenses related to data centers and internal infrastructure were revised. As a result, figures for FY2024 have been retroactively adjusted.
3. InFY2025 Q3, services were transferred between segments as part of an organizational restructuring. As a result, figures for FY2024, FY2025 Q1, and Q2 have been retroactively revised.

14



Commerce Business — Performance

Revenue'23 Adjusted EBITDA"23
(JPY B) (JPY B)
Decrease
0 in COGS Decrease in
848.4 857.6 +1.1% adjusted
. -0.6 EBITDA of
— — ASKUL
LY Corporation
and others* +40.7% 149.0 -28.4
_ (YoY -12.8%)
4215 +17.6
Z0Z0 207.9 Incree.lse Increase 129.9
in SG&A
222.7 +7.1% in revenue
+4.8

Increased sales promotion Increase in
expenses in shopping and adjusted
reuse EBITDA of

ASKUL LINE MAN

-15.3% and BEENOS
FY2024 FY2025 FY2024 FY2025

Pobd -~

In FY2024 Q3, Ikyu.com for Restaurants and PayPay Gourmet services were transferred from Media Business to Commerce Business. As a result, figures for FY2023, FY2024 Q1, and FY2024 Q2 have been retroactively adjusted.

In FY2025 Q1, the standards for allocating personnel expenses of technology divisions and expenses related to data centers and internal infrastructure were revised. As a result, figures for FY2024 have been retroactively adjusted.

In FY2025 Q3, services were transferred between segments as part of an organizational restructuring. As a result, figures for FY2024, FY2025 Q1, and Q2 have been retroactively revised.

Includes LINE MAN and BEENOS. 15



E-Commerce Transaction Value

Transaction value expanded solidly, driven by growth in reuse and travel

E-Commerce Transaction Value' E-Commerce Transaction Value % YoY Growth'
(JPY B)
4,261.2
3,938.9
+15.5%
Shopping +14.0% Reuse
+11.2% Travel/F&B
+5.1% —g@ +6.6% Shopping
Reuse z
ASKUL BtoB
3875 330.1 SKUL Bto
5073 564.3 Travel/F&B 1.9%
310.9 380.7 Overseas E-Commerce?
FY2024 FY2025 FY2024 FY2025

1. Please refer to P. 28 of the Appendix for a definition of transaction value. Excludes Demae-can, domestic digital-related services, and overseas digital-related services.
2. Excludes digital-related services.

16



Shopping/Reuse

Al integration progressing steadily across both domains through pricing model transition and product improvements

Yahoo! JAPAN Shopping Reuse
Yahoo! JAPAN Shopping Plan Revision (Sep. 2026) EnEiElg £ moqetlzatlon Sl Evolution through Al utilization
through product improvements
* Transition from an advertising-based model to a sales-based royalty model * Yahoo! JAPAN Auction: Expanding high-quality
Profitability | { ticipated th h the ol . product offerings and integrating LINE notifications _

rofitability improvements anticipated through the plan revision « Yahoo! JAPAN Flea Market: Strengthening Al detects potential fr.au-d
« Also scheduled to introduce a commission on Al-based transactions marketing for entertainment domain and enabling based on product descriptions

web listings and transaction messages

Reuse Transaction Value/Growth Rate (YoY)

(JPY B) +14.0%
Monthly system usage fee JPY10,000 Al suggests market prices based
+1.5% on photos
O ' ** 15.9%
- o (Excl. BEENOS)
Sales-based royalty 2.5% A & @ =)
1,119.9
.. ) ) 1,001.1 982.4 A
Commission on transagtlons via the 2 to 4% D — T
LINE app Shopping tab veas M
v%n; 5 1t {:Li} 777 p
1,9008 ~ 2,300 RESZET,
[iR%E] 20
To be introduced ey - S
3R 1& Yahoo! 7 U < 7 71 £BLCBRWL
FY2023 FY2024 FY2025 Lt N,




Strategic Business — Performance

Strong revenue growth and further margin expansion accelerated profit growth

Revenue/ %YoY Growth!2 Adjusted EBITDA'2 Adjusted EBITDA Margin™2
(JPY B) (JPY B)
+51.0%
iy +30.6% 93.9
.\'.O/,‘ % Growth
445.7 21.1%
341.2 14.9%
50.7
289.9
Revenue
4.0%
11.5
FY2023 FY2024 FY2025 FY2023 FY2024 FY2025 FY2023 FY2024 FY2025

1. InFY2025 Q1, the standards for allocating personnel expenses of technology divisions and expenses related to data centers and internal infrastructure were revised. As a result, figures for FY2024 have been retroactively adjusted.
2. In FY2025 Q3, services were transferred between segments as part of an organizational restructuring. As a result, figures for FY2024, FY2025 Q1, and Q2 have been retroactively revised.

18



Strategic Business — Performance

Revenue'2 Adjusted EBITDA"2
(JPY B) (JPY B)
445.7 +30.6% Increase in
revenue
Increase in
+104.5 SG&A
341.2 +45.4
+16.0
(YoY +85.0%)
Increase in
+26.1% COGS 93.9
PayPay Consolidated? 297.5
50.7
+61.6%
Othert 43.6 7 °
FY2024 FY2025 FY2024 FY2025

1. InFY2025 Q1, the standards for allocating personnel expenses of technology divisions and expenses related to data centers and internal infrastructure were revised. As a result, figures for FY2024 have been retroactively adjusted.
2. InFY2025 Q3, services were transferred between segments as part of an organizational restructuring. As a result, figures for FY2024, FY2025 Q1, and Q2 have been retroactively revised.

3. Figure for FY2024 is the total of PayPay Corporation, PayPayCard Corporation, and PayPay Bank Corporation. For FY2025, PayPay Securities Corporation and Credit Engine, Inc. are also included. Figures are shown after the elimination of internal
transactions between the companies and have been independently calculated following relevant IFRS adjustments.

4. Total of other fintech and other service. 19



PayPay Consolidated — Business Overview 1) PayPay

Consolidated EBITDA expanded to exceed JPY100.0 B, driven by growth in payments and financial services

No. of Registered Users' GMV (Consolidated)? Revenue (Consolidated)? Adjusted EBITDA (Consolidated)*
(Mil) (JPY T) (JPY B) (JPY B)
73.36 19.4 380.6 111.1
68.38
63.04
15.7 299.0
127 254.6
58.6
21.0
FY2023 FY2024 FY2025 FY2023 FY2024 FY2025 FY2023 FY2024 FY2025 FY2023 FY2024 FY2025

1. Number of users who have registered to a PayPay account as of the end of each fiscal year.

2. Payments via "PayPayBalance," "PayPayDebit," "PayPayBalance Card," "PayPayCredit," "PayPayCard (physical card)," "VISA Debit Card," Alipay, LINE Pay, etc. are included. The use of the "Send/Receive" function of "PayPayBalance" between
users and ATM withdrawals using the cash card function of the "VISA Debit Card" are not included. The figures represent the sum of GMVs of PayPayCorporation, PayPayCard Corporation, and PayPayBank Corporation, with internal transactions
eliminated. PayPayBank Corporation became a subsidiary of PayPayCorporation in FY2025 Q1. In accordance with this change, the figures from FY2022 onward have been retrospectively adjusted. Figures are rounded down to the nearest billion yen
and then rounded off to the nearest JPY100 billion.

3. The financial statements of PayPayBank Corporation and PayPaySecurities Corporation have been consolidated with PayPayCorporation from the beginning of FY2022, and those of PayPayCard Corporation have been consolidated with
PayPayCorporation from the beginning of FY2021, by applying the pooling-of-interests method. IFRS. Non-audited.

4. The financial statements of PayPayBank Corporation and PayPaySecurities Corporation have been consolidated with PayPayCorporation from the beginning of FY2022, and those of PayPayCard Corporation have been consolidated with
PayPayCorporation from the beginning of FY2021, by applying the pooling-of-interests method. Adjusted EBITDA is defined as profit for the year (period) plus income tax expense (benefit), share of loss of investments accounted for using the equity
method, depreciation and amortization, loss on disposal of property and equipment and intangible assets, share-based payment expense, amortization of contract cost, listing-related expenses, M&A-related expenses and net interest expense (income)
from corporate borrowings and treasury assets. Share of profit (loss) of investments accounted for using the equity method includes share of loss of a joint venture accounted for using the equity method. 20
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Adopting Al Agents in Our Services

Initiatives to Enhance Shareholder Returns and Improve
Capital Efficiency

Business Performance Outlook
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Adopting Al Agents in Our Services
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Current State of Generative Al Usage in Japan

Over 80% of people do not use generative Al on a daily basis

Daily Al Usage Rate'

Regularly use
generative Al

16.0%

1. Survey conducted by LY Corporation on generative Al (Survey period: January 23-26, 2026; target respondents: men and women aged 18-69 in Japan; sample size: n = 10,000)

24



Our View of the Business Environment and Strategic Direction
Evolution and self-transformation in response to changes in the Al era

Evolving experiences centered on LINE Introducing Al agents to existing services

Home Scheduling Profile Image Top Page Finance Commerce
Generation
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Agent i / Agent i for Business

Elevating user and business experiences

Agenti Agent i for Business
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Note: For illustrative purpose only. The screens shown above are under development and may differ from the final specifications.
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Agent i

Evolving each service into an agent, gradually increasing available domains
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- Released (incl. beta ver.) -

Relationships

Shopping

Recipes

- Under development -

Learning

support Parenting

Fan
activities

Flight
booking

Housing
search

Healthcare

Best deals

and more
nearby

Note: For illustrative purpose only. The screen shown above is under development and may differ from the final specifications.
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Addition

Companies/
stores

o

Agent i for Business

of Al features to the MINI App and Official Account to promote corporate digital transformation

©

Agent i for Business
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¥4,000
178 « 17T HREDHEHI—R

R BIREK  HRS

TR TY-b

___LINE OA
Al Mode

Agent i Biz

Note: For illustrative purpose only. The screen shown above is under development and may differ from the final specifications.

- Customer engagement -

Al sales rep

Al concierge

- Operations/analysis -

Al marketer

Al analyst

Al operator

28



Monetization

Development of new monetization models suited to the Al era

User Billing (FY2026) Agent-Based Ads (FY2026) Client Billing (Fv2026)

LYP Premium Agent i Al Purchase Support LINE OA Al Mode
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9:41 ol T @
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Userbase for Al
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: i N ¥4,000
Expansion of Al billing >R P
s BT FernA2M0IR=-H-HL B MIRex  HRS 2B ER
plans for consumers 1,188/ srms 1,458/ sami 1,458 i T I o] e ey +HAZE  Fy-h
4.2/8999% 4.2./9,999% 4.2/9.999% aé a2 J
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a #31EE. SEIFITRIREOI-IICLET

Note: For illustrative purpose only. The screens shown above are under development and may differ from the final specifications.



FY2026 Initiatives

Initiatives to Enhance Shareholder Returns and Improve
Capital Efficiency
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Adjusted EBITDA/
Adjusted EPS

High single-digit
growth or higher

Medium-Term Targets for Corporate Value Enhancement

Shareholder Returns

Total payout ratio of
70% or more

From stable dividends
to dividends aligned
with profit growth

8% or more in FY2030
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Consolidated

Capital Allocation/Enhancing Capital Efficiency

Aim for ROE 8% or more in FY2030, balancing growth investments and shareholder returns

FY2023 to FY2025/Excluding Financial Business

(JPY B)
1,077.8 1,077.8
financing 252 1
Buffer for additional
LW ERE | investments &
capital policy
Share (e.g., share buybacks, M&A)
buybacks
298.5
i 867.8
Operating CF Base shareholder
208.8 " returns
(e.g. dividends)
Base investments
g (e.g. CAPEX, intra-Group restructuring)

Cash Outflows

Cash Inflows

FY2026 to FY2028/Excluding Financial Business

(JPY B)

1,160.0 High

Carryovers
100.0

(7.5 Gl Approx. 30%

Shareholder Approx. 40% L
returns Predictability

Growth
S ENIEE Approx. 30% or more
(M&A, etc.)

Repayment of

interest-bearing
liabilities, etc.

Low

Utilize financial leverage
as needed



Shareholder Return

FY2026 dividends to increase significantly to JPY11, reflecting sustained profit growth since the business integration

Dividends Total Payout Ratio

From stable dividends to dividends aligned with profit growth

11.00 Dividend per

share (JPY) 145%

130%

103%

5-year cumulative total': 70% or more

Total payout
ratio

" Dividend
payout ratio?

182.0
167.2 . Commemorative

March 2021 Adjusted net dividend
Business income (JPY B) 294
integration !

88.0 80.9 756

435 418 418 500 502 Total dividends 56% Approx
0,
(JPY B) 23% 37% 33% 26% 40%

4

FY2021  FY2022 FY2023 FY2024 FY2025 FY2026 FY2021  FY2022  FY2023  FY2024  FY2025  FY2026

(Forecast)

1. Five years from FY2025 to FY2029.
2. Ratio of total dividends to net income attributable to owners of the parent.
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FY2026 Initiatives

Business Performance Outlook
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Business Performance Outlook

Growth across all segments to drive double-digit revenue and profit growth

Segment Item FY2026 YoY Factors of Change
Revenue JPY2.24T +10.0% -

j /)
Consolidated Adjusted EBITDA JPY585.0 B +17.8% i

+ Temporary growth deceleration due to a reversal

Adjusted EPS' JPY30.0 +4.4% : _ _
of the impact of reduced income taxes in FY2025

Revenue JPY760.0B +3.4% + Growth in account ads, and increased

Media investment in MINI App

Adjusted EBITDA JPY290.0 B +3.3% ° Display advertising and search advertising flat

on a combined basis
Commerce Revenue JPY900.0 B +4.9% Recovery of ASKUL
Adjusted EBITDA JPY159.0 B +22.3% - Steady growth by other services
Revenue JPY589.0 B +32.1%
Strategic + Growth in PayPay
Adjusted EBITDA JPY129.0 B +37.3%
Revenue -JPY9.0 B -
Other/Adjustments + Reduction of fixed costs
Adjusted EBITDA JPY7.0B -

1.Adjusted EPS: Adjusted net income/average number of common stocks outstanding. Adjusted net income: Net income attributable to owners of the parent £ EPS adjustment items * tax equivalent on some EPS adjustment items. EPS adjustment
items: £ EBITDA adjustment items + amortization of identifiable intangible assets arising from business combinations * non-recurring gains/losses in non-operating income/expenses.



FY2025 Full Year & Q4 Earnings Highlights

Revenue and profit increased despite temporary impact of ASKUL’s system outage.

- FY25 Results: Consolidated revenue JPY2.0 T (YoY+6.2%) / Consolidated adjusted EBITDA JPY496.6 B (YoY+5.5%)
- FY25 Results (Excluding ASKUL'): Revenue JPY1.6 T (YoY+13.3%) / Adjusted EBITDA JPY486.6 B (YoY+12.6%)

Accelerate Al agent rollout to evolve LINE-based experiences and integrate Al agents into
existing services.

Aim for ROE of 8% or more in FY2030 through profit growth and continued enhancement

of shareholder returns.

- Planning to significantly increase FY2026 dividends to JPY 11

1. Excludes ASKUL from the actual results of FY2024 and FY2025.




Disclaimer

Statements made at the meeting or included in the documents that are not historical facts are forward-looking statements
about the future performance of LY Corporation (Company) and its consolidated subsidiaries and affiliates.

The Company cautions you that a number of important factors could cause actual results to differ materially from those
discussed in the forward-looking statements.

Such factors include, but are not limited to, the items mentioned in “Risk Factors” in “Consolidated Financial Statements
and Independent Auditor's Report” (Japanese only). Unauthorized use of the information or the data in this document is
not permitted.

Unless otherwise specified, English-language documents are prepared solely for the convenience of non-Japanese speakers.

If there is any inconsistency between the English-language documents and the Japanese-language documents, the
Japanese-language documents will prevail.




LY Corporation

WOW Our Users!
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